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doTERRA
Gift of the EARTH




From Humble Beginnings in 2008
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World's Privately 15 years $1.3+ $2+ billion 10+ million 4,300 41 global 27
largest held old billion in in sales customers  corporate offices countries
essential oil assets globally employees

company




Direct Selling Industry (Global)

Top Direct Selling Companies

$186 billion

2021 Global Sales

Sources: WFDSA, Direct Selling News
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Amway
Natura / Avon
Herbalife
Vorwerk

eXp Realty
Mary Kay
Primerica

doTERRA

$8.09B
$7.2B
$5.8B
$4.68B
$3.8B
$378B
$2.7B

$2.4B

9 Nu Skin $2.3B
10 PM-International $2.3B
11 Atomy $1.8B
12 Tupperware $1.6B
13 Medifast $1.5B
14 Young Living  $1.4B

15 Oriflame $1.3B




Aromatherapy and Essential Oils
- Revenue Forecast

Global
doTERRA

"The Essential Oil Market in India is $150M

Source: VerifyMarkets



The Potential is Limitless!




What is doTERRA's purpose?

What makes us unique?
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Why partner with us? A




A DIFFERENCE IN CULTURE

doTERRA's
Culture

Traditional
MLM Culture

Create .y

Leaders ﬁ
People /

Use to make v

money
Serve and
Empower

i Become

filthy rich

High
Health & Consumption

Wellness

dOTERRA




Changing the world..

at a time




Our mark of purity




CERTIFIED PURE TESTED GRADE

PURE—100% natural, no artificial
ingredients, fragrances, or fillers

a4 SAFE—Certified to be free of pesticides
a and other chemical residues

: POTENT—Standardized active
A compounds

©2022 doTERRA INTERNATIONAL,LLC






We are so
confident that our
oils are pure,
check the quality of
your single
essential oil bottle.

( Check your bottle )

163059A

EXP 2021.10

4
e’ 4 '
. .-t Ou~ Located on the bottom of each
:.y > bottle is a code and you can go to
. this website:

https:.//sourcetoyou.com/

r és’t" Tested. Most Trusted.
& < e

o and see the testing results.
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50
dOTERRA

co-impact = i

SOURCING
Traceability

Know the people and
processes
Environmental Poverty
Stewardship Solutions
Sustainability + Job Creation/Support
Comply « Fair and On-Time Payments
Preserve + Fair Labor Conditions
Reduce - Capacity Building

Train +  Community Development
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O JoTERRA Sourcing | 3, =5 | co-impact

e

Clary Sage, Cllantro,
Corlandor, Siberfan Fir,
Fonnel

- e
‘ Clary Sage, Fennel,
v‘ Cotlander, Cllantro

K<

Black Spruce,

Balsam Fir Lavender, Melissa,
S0 Yarrow, Rose,
x \ §7 Summer Savory
Arborvitae, .
Nootka Caraway f‘
Helichrysum,
. Laurel Leal,
| Juniper Berry,
Roman - Vitex
Chamomile - = Q.
Orange
Poppormint
' l Oregano,
Codarwood, Laurel Leal
Grapefruit Hinokl, Yuzru
N
2 =
. Litsea, Osmanthus,
Hawalian Star Anise, Angelica,
Sandalwood / Schisandra, Cassla,
Sptkenard, Magnolla, Sweet Gum
a | Wintergrean,
““ & Fractionated ”2‘ Turmeric
' © a?  Coconut Oll .
Damiana i ‘ 2 4 Cassla, «4
dﬁ, F Ginger, ' Turmeric, Tulsl,
A Clanamon &' 2 -\’ Litsea Colery Seed,
LLN a e Spearmint,
Cardamom s — Citronella, Pepporming,
Blue l Patchoull, Lemongrass
Tansy Cananga,
-3 R ».
' ! > .
g “q} Bergamot, ' | Sandalwood,
| P, Lemon . Eucalyptus Kochil
Votiver P %,: Toa Troo,
Copaiba 3‘4 , Frankincense ) Buddha Wood,
4 Eucalyptus, ;* Lemon Myrtie,
“‘- P - Grapefruit &~ Eucalyptus
— L Jasmine, Neroll, ;M Tmo‘;.Gw:mum, Prandinconse -
@ Cypress, Vo Pink Pepper \l" Basl, Marjoram - colnqov, 'nhk opper, \
Thyme, - Orange, Lime, Tangerine, - . e L::\':r:‘flur.:lm'tm b Douglas Fir, Manuka
Lavender Labdanum, Helichrysum ! Green Mandarin, Clemaentine, il . s i
Clstus Petitgrain Red Mandarin. Yellow Mandarin Garanium, Clove Bud, \,‘ Frankincense,
b Nisoull, Clnnamon Bark, w Myrrh
Rayvintsara, Black Pepper, Cinnamon Bark,
Vanilla Absolute Ginger

Co-Iimpact Sourced Oll: @ Social Impact @ Environmental Stewardship @ Sourcing Country i L " ) oo p ‘ Yy



I Process for sourcing Essential Oils

Farmer Distiller In-Country US/EU Company
Broker(s)/ Broker(s)/
Perfumist Perfumist




Oils
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Farmer Distiller In-Country Slyﬁ(‘Ekht Company
Broker(s)/ Breker doTERRA
Perfumist Perfum|st

I doTERRA process for sourcing Essential




Sourcing Jobs St
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Lives Impacted through Soci



The doTERRA Difference:

S@urce = doTERRs
to you CO 'mpaCt
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by2030

“Impact” means..







s Natural aromatic compounds found in plants

s Steam distilled or cold pressed extraction

s Powerful, safe benefits without side effects







doTERRA

NaTubal Selulions

for healthy, empowered living

Do you need safe, effective, and affordable health solutions?

YOU HAVE CHOICES

Modern Approach Natural Approach

- Designed to manage symptoms - Addresses body’s needs
- Made from isolated synthetic agents : and root causes

- Side effects (known and unknown) @ - Extracted from plants

- Enhances physical and
emotional health

- $6.5 trillion/year spent
on global healthcare

- Are we healthier? - |s safe—benefits

without side effects




gann——
|« Positively Affect the Mood
¢ Cleanse the Air
Open Airways




* |In Water
« Veggie Caps
« Under Your Tongue




Localized benefit
Dilute with fractionated coconut

oil for most effective absorption A

A



Lavender CHy” CHy
Lavandula angustifolia

Soothing, relaxing
* Linalooland linalylacetate

» Sleep support and easing feelings of
tension




Lavender

How do | use it?”

* Mist onto pillows and bedding at
nighttime

* Diffuse before bedtime

* Apply topically to occasional skin
irritations

Blends well with:
* Ylang ylang
 Bergamot

« Cedarwood

“Internal claims refer to the 5 mL product. Aromatic
and topical claims refer to the 15 mL product.




Lemon

Citrus limon

Italy, Brazil

« Temperate climates with perfectsoil
for citrus fruit

* In ltaly (Sicily), lemons can grow to
be the size of softballs




Lemon

Citrus limon

Uplifting, invigorating
 Limonene and pinenes

* Refreshesairand surfaces’

« Cleansing and digestive benefits

* when consumed internally’

“Internal claims refer to the 5 mL product. Aromatic
and topical claims refer to the 15 mL product.



Lemon

How do | use it?”

+ Add a dropto water or other drinks

* Use on surfaces for cleansingandaroma
» Diffuseforan uplifting environment

Blends well with:

* Grapefruitor other citrus
* Rosemary

* Ginger

+ Lavender

‘Internal claims refer to the 5 mL product. Aromatic
and topical claims refer to the 15 mL product.




Peppermint

Mentha piperita

USA, India
« Uttar Pradesh, Punjab, Bihar

« Spent material fuels distillation
and mulches fields




Peppermint

Mentha piperita

Refreshing and minty
« Mentholand menthone

* Freshens breath and enlivens
senses’

« Cooling when applied topically”

‘Internal claims refer to the 5 mL product. Aromatic
and topical claims refer to the 15 mL product.




Peppermint

How do | use it?’
« Add a drop to warm or cold drinks

+ Diffuse for uplifting and refreshing
aroma

* Massage onto skin for cooling effect
Blends well with:

« Spearmint

« Wild Orange

« Cedarwood

‘Aromatic and food claims refer to the 15 mL product.
Topical/cosmetic claims refer to the § mL product.
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ONE drop of peppermint essential
oil is equivalent to 28 cups of
peppermint tea!



Tea Tree

Melaleuca alternifolia

Australia, Kenya
« Supportslocaljobs and ecosystems
« Sustainable harvesting

* Closed loop - biomass mulches
fields
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Tea Tree

Melaleuca alternifolia

Purifying, clarifying

* Terpinen-4-ol, alpha-and gamma-
terpinenes

+ Excellent additionto personal care
products

« Supportiveto healthy skin and nails



Tea Tree

How do | use it?
* Apply to occasional skin irritations

 Add a drop to haircare or skincare
products

* Massage into feet with carrier oil

Blends well with:
* Eucalyptus

* Peppermint
 Lavender



Frankincense

Boswellia spp.

Oman, Somaliland, Ethiopia
« Unique growing environment

» Expertiseto harvestcorrectly

* Oldest globalsupply chain




Frankincense

Boswellia spp.

Meditative, health supportive
* Alpha-pinene and limonene

« Help to sustain healthy immune
function’

« Excellent for meditation and daily
tonic’

“Internal claims refer to the 5§ mL product. Aromatic
and topical claims refer to the 15 mL product.
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Frankincense

How do | use it?”
 Add a drop to skincare

« Take in a veggie capsule as part of daily
regimen

. Massage into skin for topical and
aromatic benefits

Blends well with:
+ Cedarwood

« Sandalwood

* Siberian fir

‘Internal claims refer to the 5 mL product. Aromatic
and topical claims refer to the 15 mL product.




Oregano

Origanum vulgare

Turkey

e Grows wild in Mediterranean and
Eurasianregions

 Harvested 1-2 times per year




CH3

CHa
OH
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Oregano

Origanum vulgare

Cleansing, supportive

« Carvacrol, thymol

» Versatileas a savory flavoring
« Powerful antioxidant



Oregano

How do | use it?

+ Add a drop to marinades for meat
and vegetables

* Add a drop to salad dressing

+ Use as a seasoning for sauces,
curries, or toppings

Blends well with:

* Lemon
* On Guard
« Rosemary




OH

doTERRA Deep Blue®

Wintergreen, Camphor, Peppermint, Ylang
ylang, Helichrysum, Blue Tansy, Blue
Chamomile, Osmanthus

Soothing, cooling

* Methylsalicylate, camphor, menthol,
chamazulene

» Supportsrelaxing massage
« Excellent for coolingand comforting




doTERRA Deep Blue®

How do | use it?
« Add to carrieroil for a bedtime massage

* Apply to legs and lower back after a
long day

« Massage into feet and knees before or
after exercise

Blends well with:
 Lavender

« Copaiba

* Helichrysum




doTERRA Breathe®

Laurel Leaf, Eucalyptus, Peppermint, Tea
Tree, Lemon, Cardamom, Ravintsara,
Ravensara

Clear and calm breathing

« Eucalyptol(1,8-cineole), menthol,
limonene

* Equipped for seasonalthreats

« Feelingsof clear breathing



doTERRA Breathe®

How do | use it?
* Apply to chest or feet
+ Apply to hands and inhale

« Diffuse at bedtime to promote restful
sleep

Blends well with:
* Lemon

* Peppermint
* Serenity

dOTERRATN




DigestZen™

Peppermint, Coriander, Ginger, Caraway,
Cardamom, Fennel, Anise, Tarragon

Calming to digestive system

+ Menthol, linalool, alpha-zingiberene,
eucalyptol(1,8-cineole)

» Supportsrelaxing massage’

» Excellent for supporting digestion
following a large meal’

“Internal claims refer to the 5§ mL product. Aromatic
and topical claims refer to the 15 mL product.
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DigestZen™

How do | use it?”

« Addto carrieroil fora comforting abdominal
massage

* Inhaleor diffuseto ease the effects of motion
sickness

 Use onedropin 120 mL liquid for internal
support

Blends well with:
* Peppermint

« Spearmint

« Ginger

*Aromatic and food claims refer to the 15 mL product.
Topical/cosmetic claims refer to the § mL product.




doTERRA On Guard®

Wild orange, Clove, Cinnamon leqf,
Cinnamon bark, Eucalyptus, Rosemary

Energizing and immune
supportive

» Limonene, eugenol, cinnamaldehyde,
Eucalyptol (1,8-cineole)

*

 Immune supportinternally
« Upliftingand energizing aromatically”

“Internal claims refer to the 5 mL product. Aromatic
and topical claims refer to the 15 mL product.
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doTERRA On Guard®

How do | use it?’

« Add to carrier oil and massage into
chest or feet

* Apply to hands and inhale

» Diffuse at home or at work for a
warming, uplifting aroma

Blends well with:
* Frankincense

* Eucalyptus

* Ginger

*Aromatic and food claims refer to the 15 mL product.
Topical/cosmetic claims refer to the 5 mL product.



Safety Guidelines &
Cautions

Read labels
Note warnings and usage guidelines. * Sun sensitivity

. + Avoid direct sunlight or UV rays with photosensitive
oils.

Areas to avoid

Never put in ears, eyes, nose & other sensitive areas.
« Safe storage

* Oils should be stored away from excessive heat or light
and away from children.

Dilution

Use carrier oils to minimize sensitivity, never water.

» Supervise children

Strong (hot) oils : !
. . - » Always supervise youngd oil users and make sure to
Always dilute when using strong (hot) essential oils. dilute before use.



Usage Icons

Use usage guidance icons for essential oil safety.

© 0,0 0

Aromatic Topical Internal Neat Dilute Sensitive
Can be used Can be used Can be used Can be used with no Dilute before using Dilute for young or

aromatically topically internally dilution topically sensitive skin
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DORSUM TISSUE REGIONAL PINPOINT ZONE INTER-PHALANGEAL
STRETCH TISSUE PULL ACTIVATION PULL

OIL INTRODUCTION

doTERRA INDIA 0O



ESSENTIAL OILS ARE SIMPLE

3 COOL THINGS ABOUT ESSENTIAL OILS

© naturaL @ crrecTive © AFFORDABLE

Fi i
. ‘” ‘ How to teach
L a dOTERRA Class

3 WAYS TO USE dOTERRA® ESSENTIAL OILS

.
O AromartiC & © oricaL j © inTERNAL (ﬁ

Apply to affected Injoy s
ares for: few drops:

.
ﬂ GOTERRA Breathe* O © O ﬁ DigesiZen~ 000 frankincense 000
-




Nalwral Seluliens Class Outline dOTERRA|INDIA

4 What makes d6TERRA Essential Oils different?

What are Essential Oils?

- Pure etracts
: plant : e Peppermint 15 OO O
dstiled trom plants o varous wellness beneits » Use a drop around the neck to
+ Highly concentrated YOR0 Ihe 0006

- Found in e bark, sterm. rooks, Aowees and othec + Combine 1-2 Srops with
plant parts shampoo

1o promate & healthy

Peppermint Loaf O Sac + Natursl solutions for yous hame sed welibeing + A 1o coid water foot bath o
& 1w o coctoll Certified Pure Tested Grade™ Co-Impact Sourcing™ dSTERRA Healing Hands™
Our oils are the most tested. most brusted  We source the best and help the most  We help the world heal
« COTGA is SSTERRA's guurantes that our ols ame + Ensure plants are harvested sustainably in  + W join with our Wellnees Advocates and
pare and free of Mers or harmiud contamenants thee ratural habidat Other partnens 1o give back Lo ow grower
2 Why use Essential Oils? Lavender 15m OQO ~ GO ity procesmts s « Work wih furmars & dstieres Grocty pro.  COTunEes T,
+ 300% ratural Wit amy tynthetc chemicals Gourced o Bigara/Franod Tnckadle Over 80 sepirale loeks vicing fulr & on-Sime puymants vl
- Aordabia cort -per-Fop - Calms emotions - Scan the G code for more + W voRt b thekinknbachry
- Pure, safe. and potent « Apply 12 @rops 10 s0cthe shin formaticn
+ Easly abuorbed by your body . afew 10 piliows,
* Contan an wray of compannts Dt provde %mw

5 How can our natural solutions help you achieve your goals?

3 How do you use Essential Oils?

Top Wellness Goals Natural Solutions
INFORMED CARE
o b
REDUCE TONIC EXPOSURE
& SUPPOSIT DETOMIFICATION
o Aromatic o Topical o Internal '
Inhale o &8 yte --ar- Apply topacally to localioe detred areac oy 8 fow Srops In witer o under '
Impeove mood and m Use a camier of 10 sustan atsompton
dSTERRA Lemon smi o NUTRITION & DIGESTION
1wt 090 Deep Blue*s~ 90O Sourced fom
Gespwatory Bend Coothrg Bond + Dowertul home Clearsng solution Suggested tial ofl d " Sagind
m:%bnm [ memmmm « Adkas & tweet and testy faver o
provice exeeciie Sesert recpes
« Difuse af gt 10 socthe : oz mms&:mn
. with a f of n D
o0 sonser and promcte R Doy M coge ™ of cartar B Let's get started!
« Use when outside at times of o Choose a kit, Dership type, and iher Lo opt inte LRP
seasonal changes
o : o HOME ESSENTIALS KIT o ehies war
Frankincense 15 O DigestZen™ 15 OO dSTERRA e 60273 cetrig
Gourten fom Somuta B Ot Bens On Guard* sm Q00 e WHOATRALR 195030
e/ Hicpks « Appiy lopically afler sating & Grlective Bond o w00
« Difuze 34 drops for peacehid Large meal « A 3.3 hops 85 wader S
g relased fewings + Une 1+2 drops 10 5008 an e Lgpoct
+ Creates an upifting upset stomach + Use during chilly days %o
eveonenent R + Take 00 2 road o 1o ease ragarate the body
. -2 depn mobee scknets
» ppearance of skin ! ‘MWNMM
Loyalty Rewards Program (LR
Hoabyrahlp Beasity Stacting the month followng registralion you can
Apolication Methods: % discount . P begn accumulating points feom your monthily orders
T”““"-m 000 m?ﬂ\ QOO o 2 Redeem points for free JOTERRA products
o Can be used aromatically mm:x w.::'::; &u-.-dhu:- .::,' Loyalty rewards (LRP) B Loyally Program
+ Combios 1.2 drops « Supports & healy Soestve .
© Can be used intemally Tacsal cieanser ¢ atershave Syrtem Rurh bossisee 10% 2
» Apply 1o mails afer Bathing % « Put one deop in place of dried
© Con e used topicalty nep them looking hesiy mamnuucﬁovmo Nest Hoosts  binss
Shpon « Natural alterrative to
© Gntemduie - cleanng upples -~ O Place fwst crder of olts or bits discussed above and opt into LRP
o Dvlute for young of sentitive siin
anzdree

O Schedule a follow up meeting to review the Live Guide and complete the Wellness Consult on page 18
3 Wellnezs Consult time & date . place



What are the best ways to
Learn about essential oils?

doTERRA.com Sourcetoyou.com

IS a great resource. » Essential oil

» Certification course chemistry

» Product Information * Information on
Pages sourcing

e Essential oil

* Science blog background

For scholarly reading:
* PubMed
» Scholar.google.com



Where do | get product
T education?

VIODER
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\ A JOTERRA Business
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Product Testimonials



Why Partner
with
doTERRA?

doTERRA was
founded in 2008
with the mission of
bringing the highest
quality essential oils
to the world.

EFFECTIVE

MOST TESTED, MOST TRUSTED

Over 5 million customers

=

CPLe
The dSTERRA Quality
and Purity Standard

THE doTERRA DIFFERENCE

Record-Breoking
Retention!

Typical Direct Selling

+ Leads with business opportunity.

- Product sales depend on opportunity.
- Sells an opportunity.

doTERRA Authentic Direct Selling

+ Leads with powerful products.

» Sells products regardless of opportunity.
« Shares a wellness lifestyle.

Aol Reverwe
(m Sloa)

PROVEN

doTERRA'S GROWTH

¢

A Billion-Dollar Company in Seven Years!

- Named largest essential oil company in

the world by Verify Markets.

« Part of $4.2 trillion wellness market.
« Sales in 159 countries.
« Unique and unrivaled quality products

(99% of dGTERRA® oils are exclusive).

« Led by an executive team of innovators

with 150+ years of combined industry
experience.

CHANGE THE WORLD

« Creates economic opportunity and
financial stability in developing nations.

« Gives back to disadvantaged
communities through the doTERRA
Healing Hands Foundation®.

« Pays growers fairly and preserves
agricultural knowledge through
Co-Impact Sourcing®. Learn more at
sourcetoyou.com,

A doTERRA SUCCESSFUL TEAM
TOUCHES MANY LIVES
As you grow your d6TERRA business,
lives are uplifted. Sourced from over 40
different countries where plants thrive
most, each purchased oil improves the
lives of growers and their communities
around the world.




Why has dOTERRA been so SUCCESSFUL?

/o&ﬁiﬁ’ﬁm “Other” MLM )
Companies
> il i —s
\""" Y Y Y y
doTERRA's Word-Class - o
Retention

65% over 1 year

50+% over 10 years! UURYRY

N




Why did you join doTERRA?

42%

PRODUCT BASED -
Why did you
join?

The doTERRA Enthusiasmof doTERRA's The doTERRA For the Other
products a friend sustainable culture business
and/or family sourcing opportunity
member initiative

‘Question asked to arandom sample of all customers that
have enrolled with doTERRA over the past 24 months



How you want to get the

Products
Membership Benefits Preferred Customer  Wellness Advocate
257% discount
Loyalty rewards (LRP)
Earn bonuses
Minimal KYC
documentation documentation

required! required!



Loyalty Rewards
Program

Maximize the Loyalty Rewards Program
PERSONAL VOLUME (PV) MUST EXCEED

months
10 to 12

Maintain Loyalty Rewards Points v v v v
Earn Loyalty Rewards Points and Increase Percentage v v v
Earn Commissions v v
Participate in Product of the Month Club v v
Participate in Product Promotions v




5 WAYS TO EARN WITH doTERRA

Retail Sharing
Profit Bonus
Uni I.evel Leadership
Group Sales
Pools
Bonus |




Retail v
Profit 's:g-::m,

. 2 5 Retail Profits
Wellness Advocates may earn a retail profit

by purchasing product and reselling to a /o v
&

retail customer.

YOU



Retail
Profit

Who_lesale Wh:rli‘e::ale Retz:.\il Profit /
Price: Including GST: Discount:

qJ wses| | ey q |
ltem: 60219319

For o Size: 15 mL
2 off
Preferred Customers 5 % MRP: 32,865

& Wellness Advocates on MRP 25 PV



Enroliment 0
Level 1 @ 23%
©
Paid on upline helping new Wellness Advocate Enroliment 100/
achieve sales during the first 60 days and also Level 2 <

demonstrating personal sales effort by achieving
sales of 100PV or above for the month, via a Loyalty
Rewards Program (LRP), or via other efforts.

Loyalty
Loyalty Rewards Key gm‘:'d
above 100



doTERRA SHARING BONUS (Paid Weekly)
100 PV A

%
3 10%
c
L

100 PV

Enrolls

10%

100 PV

Enrolls




Power of 3

Bonus

A Wellness Advocate who achieves the following
is eligible to earn the bonus:

1. Personal sales turnover of 100 PV

2. Total Team volume (TV) of 600 in a month

3. Develops a team of three persons in his/her
frontline with 100 PV

YOU

100 PV

INR 3,000

Level 1
(3+)

INR 15,000

Level 2
(3x3=9+)

INR 85,000

Level 3
(Ox3=27+)

Y
600 Team Volume




A Wellness Advocate who achieves the following
is eligible to earn the bonus:

1. Personal sales turnover of 100 PV

2. Total Team volume (TV) of 600 in a month

3. Develops a team of three persons in his/her
frontline with 100 PV

(
Building a Qualified Team
YOU
100PV Loyalty
Rewards Order
(LRP)
100 PV 100 PV 100 PV 100 w 100 PV
No LRP LRP No LRP LRP
Order Order
Level One: Personally Sponsored Wellness Advocates
N

100 PV
LRP

3
§5% maliRo—

§—

£

100PV
LRP

e
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A Wellness Advocate who achieves the following
is eligible to earn the bonus:

1. Personal sales turnover of 100 PV
2. Total Team volume (TV) of 600 in § month

3
§5% maliRo—
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100 PV
LRP
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£

100PV
LRP
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A Wellness Advocate who achieves the following
is eligible to earn the bonus:

1. Personal sales turnover of 100 PV

2. Total Team volume (TV) of 600 in a month

3. Develops a team of three persons in his/her
frontline with 100 PV

-
Building a Qualified Team

No LRP LRP No LRP
Order Order

Level One: Personally Sponsored Wellness Advocates
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A Wellness Advocate who achieves the following
is eligible to earn the bonus:

1. Personal sales turnover of 100 PV

2. Total Team volume (TV) of 600 in a month

3. Develops a team of three persons in his/her
frontline with 100 PV

@ N\
Building a Qualified Team R
785000 IKJ S
Bonus YOU :
100PV Loyalty .
Rewards Order ’
(LRP) ¢
100 PV 100 PV 100 PV 100 PV 100 PV
No LRP LRP No LRP LRP LRP
Order Order
Level One: Personally Sponsored Wellness Advocates
\

{3,000 Bonus

13,000 Bonus

13,000 Bonus

13,000 Bonus

,000 Bonus

{3,000 Bonus

13,000 Bonus

000 Bonus

{3,000 Bonus




POWER OF
THREE
PRO TIP

1. Find your 3
2. Teach your 3
3. Help them find 3

Duplication!

* 1. Helps the new person get to profit
quickly!

e 2.Is the fastest way to make the most
amount of money with the fewest number of

people.

* 3. Naturally sets you up to reach Silver, Gold
and Platinum.




Once a customer on your team reaches day 61, the
commissions converts from Sharing Bonus to Uni-level.

Uni-level is based on rank and team structure.



a '
Unilevel Group Sales Bonus (paid monthly on compressed group sales volume)

Level 1 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2%
Level 2 3% 3% 3% 3% 3% 3% 3% 3% 3% 3% 3%
Level 3 5% 5% 5% 5% 5% 5% 5% 5% 5% 5%
Level 4 5% 5% 5% 5% 5% 5% 5% 5% 5%
Level 5 6% 6% 6% 6% 6% 6% 6% 6%
Level 6 6% 6% 6% 6% 6% 6% 6%
Level 7 7% ™% 7% 7% % %
omamiccompressin | M | W | W | W W T NN




SeElEER The Infinity Performance Pools are earned and
elglfEf 2ele ]l paid each month to Premier Ranks and above.

Requirements:
E t
« Rank Premier, Silver or Gold
« Have one 100PV enrollment in the month

1.25%

« Gold has the ability to earn an extra share by
15,000 per Share having two 100 PV enrollments in the month

"Monthly bonus amounts are approximate and vary based on worldwide monthly sales




S=ElEERE The Infinity Performance Pools are earned and
elglfEf 2ele ]l paid each month to Premier Ranks and above.

Leadership Requirements:
=
R vt Performance + Rank Silver, Gold or
Pool Pool :
00 Platinum
1.2E% 2% * Silver =1 Share
e ° * Gold = 5 Shares

315,000 per Share 312,000 per Share * Platinum =10 Shares

"Monthly bonus amounts are approximate and vary based on worldwide monthly sales




S=ElEERE The Infinity Performance Pools are earned and
V26l paid each month to Premier Ranks and above.

Leadership Bl1gglelgle
Empowerment Performance Performance
Pool
Pool Pool
1.25% 2% 1%
315,000 per Share 312,300 per Share Diamond

Blue Diamond
Presidential Diamond
3290,000+

"Monthly bonus amounts are approximate and vary based on worldwide monthly sales




PD

Presidential
Diamond

18,069,034 /month*

Discerer The Pess

doTERRA’s generous compensation plan is a proven vehicle for creating powerful,
lasting income while also incentivizing synergy and collaboration.

—— G]G] B (GG
umbers displaye

3,003,734 /month*
are 2020 annual D 2 s mont
averages. Personal Diamond
earnings, including 88686
first-time rank
earnings, may be P |_ u.z«,ry /month*
significantly less. Platinum :

Business Builders
report and

SESES
See 2020 Annual 888
. % 736,374 /month*
Opportunity and S (P | ﬂ P ] :

Earnings Disclosure P Sliver 381,914 /month*
at
doterra.com/US/en/ o EJERE
quick-reference. (£x J £x 2176,712 Imonth*
Zes 2k
Eilte Sk* team volume
3K+ team volume 264,084 /month*

226,936/month”

Average months 3 6 18 27 37 42 58 7
PAY SUPPLEMENT REPLACE
For Your Product Your Income Your Income







| | @ m ' 4 5 6 7 8 9 || 10
SBlal f".«‘:iﬁ?:.-,-q L | dT\ER. do. oT\ER.RA JOTERRA Jl GOTERRA JOTERRA il JOTERRA
7 > =
RANK Of GOLD fOl 3 11 || 12 }| 13 }| 14 }| 15 }| 16 }| 17 || 18 || 19 || 20
A b ' coT\ER.RA coT\ER.RA doT\ER‘RA doT\ERIRA doT\ERIRA (JOT\E‘R.RA doT‘§R.RA
Consecutive month oA e e
2l 22t 23t 24251261 271 281 291l 30
1 , dOT‘ER‘RA dc’JT‘ER.RA dc’JT‘ER.RA ooT\E“R_RA coT\E“R'RA doT\ﬁR'RA doT\ﬁR'RA dotER.RA
of the total commissionable 31 {32133 34 1351 36} 371 381|391l 40
VOlume eaCh year Wiu- be dOTERRA JdOTERRA W JdOTERRA JdOTERRA J dOTERRA W JOTERRA i dOTERRA W dOTERRA W dOTERRA doTERRA
allocated for Founders' e <2 A il L Wi @

Club members.
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Mind & Mood Kit
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dOGTERRA|INDIA
Grand Opening 2022
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dOTERRA

60224505
SKU

6,300

WHOLESALE

X7.434.00
TAX INCLUSIVE

70



Detox Kit

60224468
SKU

38,900

WHOLESALE

$10,502.00
TAX INCLUSIVE

85

PV

dOTERRA
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Registration Open!

doTERRA
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Nepal Incentive Trip

_* Incentive Period: Nov ‘22 — Mar ‘23

Earn points to win a free trip to Nepal!

:Registering new accounts with orders 100+ PV

eimad tam - 10

Maintaining max ranks

Prizes includes free trip, airfare & product.



REWARDS

Prizes — available at the end of the program to point winners:

Prize Level |Minimum Points |Number of
Required Winners

1account  100% trip expenses paid, roundtrip
airfare for 2 + 1000 points

250+ 3accounts 100% trip expenses paid, roundtrip
airfare for 2 + 500 points
2nd Place 200+ 6 accounts 100% trip expenses paid, roundtrip
airfare for 2 + 300 points
3rd Place 150+ 10 accounts 100% trip expenses paid, roundtrip
airfare for 1+ 200 points
Level 1 120+ Unlimited  100% trip expenses paid + 100 points

Level 2 QO+ Unlimited  807% trip expenses paid + 50 points



For Prize Levels 1 & 2, meeting the minimum point requirement is sufficient
to obtain the prize.

For 3™ place and above prize levels, only the top designated number of
accounts will obtain the prize at that level; any remaining contestants may
still be eligible for the next lower prize level if they still meet the minimum
point requirement.

If the winner is unable to attend, they forfeit their prizes.

Product points will be awarded to attending winners at the conclusion of the
trip.

Standings will be posted online starting November 15.






New Registrations and LRP Orders

Points will be awarded to the First Order Points Received

enroller of each new Wellness
Advocate or Preferred Customer

(member) with a first order of at 100 —-199 PV 3

least 100 PV.
200 + PV




New Registrations and LRP Orders

Additional points will be
awarded to enroller if the new
member creates and receives
a 100+ PV LRP order in
months 2, 3 and 4

LRP Order Points
Month Received
2 3
3 4
4 5




Score based on point assumptions above:

Points
Rank
Month 1st orders M2 LRP M3 LRP M4 LRP Points Total
Nov 6 6
Dec 6 6 12
Jan 6 6 8 20
Feb 6 6 8 0 20
Mar 6 6 8 0 20

/8




Personal Rank
Advancements

New Rank Achieved
During Period

Director
Executive

Silver

Diamond

Points Received

4
6

10
20
30
40
50
60
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IND 400 PV - Natural Solutions Kit

Wholesale price with Taxes

- Rs.46,610/- 000 - - -00 0RE000BO
00000 A8 = =
=@@E [ - -1
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FAST TRACKON LRP

1] Place 100 PV Fast Track first order with Natural Solution kit
2] Opt-in for the LRP
3] Place 100+ PV LRP order the next month.

And get

100 Product points in the 3@ month and jump to 15% LRP scale
from the 39 month






